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How Small 
Town Cultures 
Transformed 
from Local Seller 
to Global Brand 
With Valet Seller 
The company
Small Town Cultures is a family-based 
fermentation company, fuelled by 
passion born of necessity and experience. 
Founder, Cori Dean, discovered the 
powers of healthy plant-based ferments 
when facing a chronic illness. Since 
recovering, she’s made it her mission to 
share her unique recipes of all-natural, 
handcrafted preserves that are not only 
delicious but are also gluten-free, vegan, 
non-GMO, and keto-friendly. 

The problem
Small Town Cultures is a passion project 
which was concentrating on the local 
farmer’s markets and vendors. Founder, 
Cori, knew she had a popular product 
on her hands but as a local business run 

mostly in her spare time, the idea of going 
nationwide, nevermind global, seemed 
completely beyond her reach.  
 
“We’re family owned and operated. It’s 
just us-- so the idea of selling beyond our 
home market never really crossed my 
mind. And if it did, the immense time, 
money and effort it would require made 
it shoot straight back out again!”  
 
Cori was in the position many family run 
businesses and small side-businesses find 
themselves in, wanting to scale, but not 
having the technical or logistical know-
how or the time to realize and reach their 
true potential. 

As such, the e-commerce marketplaces 
appeared to be too distant. That was, 
until a chance meeting with Valet 
Seller at a Farmer’s market opened the 
e-commerce door... The solution

https://www.smalltowncultures.com/
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The Solution
Valet Seller was impressed with the 
products of Small Town Culture and 
after a conversation with Cori, knew that 
they could help grow their customer 
base considerably and quickly. We asked 
for their permission to distribute their 
product online and Cori jumped at the 
opportunity. 
 
They weren’t present on any e-commerce 
sites previously, so Valet Seller got to work 
and launched their brand and products 
across Amazon, Walmart, and eBay, 
instantly increasing their brand reach and 
visibility.

“At the beginning, I was worried that 
we would lose our family feel by selling 
online rather than face to face. But 
Valet Seller has managed to keep our 
brand completely intact across all of the 
platforms. I’m realizing that we can think 
globally but still act locally and maintain 
the personal touch that really makes us 
who we are. It’s a really exciting time for 
us!” Valet Seller launched Small Town 
Cultures into the e-commerce world,
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Results



The Current State of MultiChannel eCommerce in 2020 5

The Results
Transforming them from local Valet Seller 
launched Small Town Cultures into the 
e-commerce world, transforming them 
from local business to nationwide brand, 
without the major price tag or time 
investment of a traditional e-commerce 
launch.  
 
With optimized listings across three 
separate e-commerce platforms, Valet 
Seller instantly increased Small Town 
Culture’s online presence, increasing 
revenues and customer base.

Valet Seller is also helping her get the 
Small Town Cultures trademark approved, 
working towards signing up for the 
brand registry and providing support in 
navigating FBA .

While Valet Seller concentrates getting 
the word out across the US, Cori has been 
able to concentrate on product logistics 
and to continue to grow and strengthen 
their brand locally.  
 
“Our strength lies in our product and our 
brand. Having Valet Seller take care of the 
technical side of e-commerce set up and 
selling allows us to focus on what is truly 
important to us.”  

Our work with Small Town Cultures is 
a prime example of what drives Valet 
Seller-- helping small businesses turn 
passion into profit.

No business is too small for e-commerce. 
Whether you’re a family run operation 
or a solopreneur, with Valet Seller your 
brand can compete and succeed on the 
biggest global marketplaces.

Entering the e-commerce marketplaces 
couldn’t have happened at a better time 
for Small Town Cultures. With the current 
COVID-19 situation forcing more people to 
purchase food items and products online, 
Small Town Cultures are able to meet 
their customers’ needs and continue to 
grow their small business even in the face 
of a global crisis. 
 
If your business is also affected by the 
pandemic and would like help getting into 
e-commerce marketplaces, contact with 
Valet Seller here.

https://www.youtube.com/watch?reload=9&v=IAi4fPb_kp4
https://www.valetseller.com/sign-up/

